
CONVENTION AND TOURISM MARKETING ACT (EXCERPT)
Act 383 of 1980

141.887 Advisory committee; election and terms of members; formal meetings; review of
proposed marketing program; approval or rejection; recommendations; board of directors.
Sec. 7. (1) Upon the effective date of the establishment of an assessment under this act, the bureau shall

cause an advisory committee to be elected consisting of representatives of the owners of transient facilities
located within the assessment district, together with the director or the director's designated representative.

(2) The advisory committee shall consist of not less than 9 nor more than 15 persons, at least 1 of whom
shall not be affiliated with a bureau member. The advisory committee shall include at least 3 persons from
each county within the assessment district. Procedures for the election and terms of the office of the members
of the advisory committee shall be established by the bureau.

(3) The bureau at regular intervals, but not less than quarterly, shall cause a formal meeting of the advisory
committee to be held at which the bureau shall present its current and proposed marketing programs. At these
formal meetings the advisory committee shall review and either approve or reject any proposed marketing
programs. Subject to sections 7a and 7b, an approved marketing program shall be instituted by the bureau. A
rejected marketing program shall not be instituted by the bureau.

(4) The advisory committee may make recommendations to the bureau and the board from time to time
with respect to current or proposed marketing programs.

(5) The bureau shall cause to be elected to its board of directors, from the members of the advisory
committee, 1 person from each of the counties within the assessment district.

History: 1980, Act 383, Imd. Eff. Jan. 2, 1981;Am. 2018, Act 625, Eff. Mar. 29, 2019.
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